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Standout Retailers Receive 2019 World Floor Covering 
Association Gold Standard Awards 

 
H.J. Martin & Son Takes First Place in Over $10-Million 

Category; Carpet One of Billings Receives Top Honors in 
Under $10-Million Group 

 

May 3, 2019 - Dalton, GA – Scott Humphrey, Chief Executive Officer, World Floor 

Covering Association (WFCA), today announced the annual winners of the Gold 

Standard Award which recognizes stores that have created an outstanding consumer 

retail experience. In the category including retailers with sales over $10-million, H. J. 

Martin & Son based in Green Bay, WI, took home the top honors. In the under $10-

million category, Carpet One of Billings based in Billings, MT, was recognized.  

 

The first-place winner in the over $10-million category received a choice of one of either 

a two-day on-site custom CFI carpet seaming class or a two-day on-site custom sales 

training (each a $5,000 value), plus a one-year online WFCA University tuition. The first-

place winner in the under $10-million category received the same options as above but 

only a single-day of classes. 
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In addition to the recognized winners, each award category recognized 2nd and 3rd place 

recipients. Second place winners in both categories received an award of $1,000 in 

WFCA Trade scholarship funds, plus one year’s online WFCA University tuition while 

the 3rd place winners in both categories were honored with an award of $500 in WFCA 

Trade Scholarship funds, plus one year’s tuition to WFCA University online. Additional 

winners included: 

 

Over $10-million: 
• 2nd place – Martins Flooring (Denver, PA) 
• 3rd place – My Flooring Texas (Webster, TX) 

  
Under $10-million: 
• 2nd place – Harry Katz Carpet One (Mineola, NY)  
• 3rd place – Russell Martin Carpet and Rugs (Naperville, IL) 

 
 

High-quality products and service have been the hallmarks of H.J. Martin and Son since 

its 1931 start in the garage of Henry John Martin on the near west side of Green Bay, 

Wis. And, while they have grown from the "small carpet store" down the street to the 

largest interior and specialty contractor in the United States, they still complete projects 

of all shapes and sizes every day. Their first job was a residential, ceramic-tile 

bathroom, and those types of projects remain an integral part of H.J. Martin and Son's 

identity. They live by the words of their CEO, Edward Martin, who says, "We're only as 

good as our last job.” 

 

The company is also heavily involved in community and charitable causes. A family-

owned company now in its fourth generation, H.J. Martin and Son is an active member 

of its home community, in Green Bay and throughout Northeast Wisconsin.  
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They've made substantial contributions to major community assets such as the P.H. 

Martin Webster Sports Complex and the Packers Heritage Trail that enhance quality of 

life and help bring in out-of-town visitors. They also give monetarily and through their 

work to numerous non-profit organizations, including the New Community Shelter, 
the Boys & Girls Club of Green Bay and Brown County United Way. 

 

Carpet One of Billings caught the judging panel’s eyes in the under $10-million category 

due to their company growth and dedication to total customer satisfaction on every job. 

They describe themselves as “deliberate, adaptive and efficient” in fulfilling the 

expectations of their customers. From their perspective, their success is due in part to 

their customer centric customer service model handed down from the founders to the 

current generation of management. Their longtime motto is “The customer may not 

always be right, but they are always the customer.” In addition, their client relationships 

do not end when the job is over. Carpet One of Billings has ongoing, committed 

customer appreciation initiatives and, with a relationship built on trust and satisfaction, 

their customers have been returning for nearly four decades.  
 

Carpet One of Billings supports at least a dozen community related causes through 

financial investments, sponsorships and in-kind gifts. Some of the beneficiaries of their 

generosity include local schools, athletic teams, non-profit organizations, churches and 

community associations.  

 

To receive the Gold Standard Award in either category, companies are reviewed and 

judged based on:  

 

• Knowledge – ensuring a knowledgeable management and staff who work to 

remain informed on the state of the industry at all times;  
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• Customer Service – providing courteous service and offering customers help 

throughout the purchase and after-purchase processes;  

• Quality of Store Image – a clean, professional, well maintained store must be 

presented both inside and out at all times; and 

• Code of Conduct - the facility must adhere to the WFCA Code of Conduct. 

 

Companies interested in entering or nominating an entrant for the 2020 Gold Standard 

Awards can visit wfca.org for more details.  

 
A company also must be a member of the WFCA, have been in business for at least 3-

years, and have a clear Better Business Bureau report. 

 
To be considered, applicants must complete a multiple-page submission form and 

present multimedia marketing materials and other collateral, which is factored into the 

review process. The submission deadline for the 2019 award was March 31, 2018. 

 

About WFCA 

The World Floor Covering Association (WFCA), the official sponsor of the annual 

Surfaces tradeshow, is the floor covering industry's largest advocacy organization, 

representing floor covering retailers, contractors and allied service providers throughout 

North America. 

 

The WFCA is a recognized leader in marketing research and industry programs for 

flooring professionals. In addition, it publishes the only retailer-oriented trade periodical, 

Premier Flooring Retailer.  
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As part of its mission to enhance the business environment for the independent flooring 

retailer the WFCA acquired the Certified Floorcovering Installers Association (CFI) to 

resolve the industry's largest issue - the shortage of qualified installers. The WFCA runs 

fcB2B, an organization committed to helping businesses in the industry transition to an 

e-commerce platform for all business transactions. The WFCA also influences public 

policy affecting the floor covering industry and consumers. For more information about 

the WFCA, visit WFCA.org. 

 


